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SCA updates in brief

Recent events

The SCA Scotland forum in Edinburgh took place on 25 September. Delegates heard about cross-sector collaboration in action in the form of the new BBC UK CenturyShare project (find out more about this exciting project on pp4-5), developments in digital preservation, the changing e-infrastructure in Scotland, and were given an insight into CIBER and new technologies through the e-Books Observatory project.

The SCA Wales forum in Cardiff on 8 October was opened by Leighton Andrews AM, the Deputy Minister for Regeneration at the Welsh Assembly. Also speaking at the event were Simon Delafond of the BBC, Janet Peters from the University of Cardiff, Ithaka’s Nancy Moran and Professor Charles Oppenheim of the SCA IPR consultancy.

Find full coverage and speaker presentations on the blog:
http://sca.jiscinvolve.org
SCA members’ updates

MLA: Two projects run by the Museums Libraries and Archives Council will be part of the 2012 Cultural Olympiad. The People’s Record will be the first permanent archive of the experience of an Olympic host city. Working with museums, libraries and archives and BBC Memoryshare it will capture the journey to and impact of hosting the games in the words of real people across the country. The Literature and Storytelling project involves young people in poetry writing workshops and a festival of storytelling. 

www.mla.gov.uk/news/press_releases/mla_journey_to_2012

British Library: A revamp of the library’s Collect Britain website takes place this month. Its rich selection of digitised historic content will move to newer sites with greater functionality. 

www.bl.uk/cbmoving.html

Forthcoming events

SCA Intellectual Property Rights and Licensing Excellence Gateway Peer Review Workshop, Monday 3 November, London, 13.00–16.30

This workshop will peer review an IPR toolkit for public sector bodies, which has been produced as part of the SCA’s IPR and Licensing work, led by Naomi Korn and Professor Charles Oppenheim. The workshop will comment upon the work that has been produced; identify gaps; recommend additional work where necessary; and will provide an opportunity for presentations about other aspects of the SCA’s IPR and Licensing work. 

SCA Audience Analysis Toolkit Peer Review Workshop, Friday, 14 November, London 13.00-16.00

This workshop will peer review an Audience Analysis Toolkit for public sector bodies which has been developed for the SCA by Curtis and Cartwright. The workshop will review the documentation produced, including any recommendations for new work and will provide an excellent networking opportunity to meet experts in the field.

For more information and to register for both these events, please visit http://sca.jiscinvolve.org
News

JISC news

£1.8m for digital enrichment

JISC has selected 25 diverse projects at UK universities to receive £1.8m of funding in the Enrich Digital Resources programme. The support has been allocated to projects designed to benefit both researchers and learners, to improve existing digital content and to digitise new materials for sustainable access in the future. The projects will use innovative technologies to create vibrant learning resources that serve to enhance or revitalise Britain’s scholarly and cultural heritage. They range from using podcasts to improve access to Newton’s influential scientific texts to creating a digital archive to reflect the social change in East London arising from hosting the Olympic and Paralympic Games in 2012.

www.jisc.ac.uk/news/stories/2008/09/enrich22

Home Nations news

Library of Scotland wins web plaudits

The National Library of Scotland has won a Standard of Excellence Web Award in the Web Marketing Association’s 2008 competition. It was awarded for the library’s Scottish Screen Archive site, which came third in the General Interest category. The redesigned archive site was launched earlier this year with 1,000 film clips available online. 

Arwel Jones promoted at Library of Wales

Arwel Jones has been appointed the new Director of Public Service of the National Library of Wales. Arwel has been on the staff of the National Library of Wales since 1991. In 2006, he was appointed as Head of Digital Developments with responsibility for steering and coordinating the library’s digitisation strategy. During his tenure the library won a substantial grant from JISC and the National Assembly for Wales to digitise Welsh Journals published after 1900.

A guide to getting EU funding has been published, which aims to help stakeholders obtain support through the different existing EU funding instruments

News from Europe

Film portal launches

The European Film Gateway was launched on 1 September. It will develop an online portal, providing direct access to about 790,000 digital objects including films, photos, posters, drawings, sound material and text documents. It builds on the groundbreaking work of the JISC-funded Video and Sound Materials portal demonstrator (http://edina.ac.uk/projects/vsmportal). 

www.europeanfilmgateway.eu

Europeana prototype coming soon

The European Film Gateway will be linked to Europeana (formerly the European Digital Library), which launches a prototype in November 2008. It will provide direct access to at least 2 million digital items. 

http://ec.europa.eu/information_society/activities/digital_libraries/europeana/index_en.htm

Access European funding 

A guide to getting EU funding has been published, which aims to help stakeholders obtain support through the different existing EU funding instruments. It includes a description of each fund, advice for policymakers and a checklist and scorecard to identify how to access European funding at every stage of a project. 

ftp://ftp.cordis.europa.eu/pub/fp7/docs/practical-guide-eufunding_en.pdf

Consultation on ICT agenda

The European Commission is consulting on ‘Shaping the ICT research and innovation agenda for the next decade’. It seeks views on how to shape a cross-cutting ICT research and development and innovation strategy for Europe. The questionnaire has three main sections – trends and changes in ICT; challenges on both the demand and supply side; and solutions public policies could offer – and it aims to inform an EC Communication on ‘a strategy for ICT R&D and innovation in Europe’ planned for April 2009. 

http://ec.europa.eu/yourvoice/ipm/forms/dispatch?form=ICTRDI

IPR news

Credit crunch hits US Orphan Works Act

Wired blog reports that the Orphan Works Act of 2008 has ’died a quiet death‘ in the House of Representatives. While the Senate passed the measure, the House has been too mired in economic bailout legislation to take it up and it will not now be discussed until after the November elections. The Act would reduce and sometimes nullify damages for infringing uses of so-called orphaned works as long as there was a ’diligent‘ effort to locate the copyright owner.

http://blog.wired.com/27bstroke6/2008/09/orphan-works-co.html

Digital news

Norfolk wins E-Clic

EPIC, the East of England Production Innovation Centre, in Norwich, Norfolk, is to be the UK home for E-Clic, a network of eight media and broadband innovation centres around Northern Europe in countries including Sweden, Germany, the Netherlands, Belgium and Norway. Through E-Clic, EPIC will work to develop exciting new forms of internet entertainment and other online services, including looking at internet and broadband programming and television, 3D animation and graphics, and how broadband and internet technology can help shape e-Government, e-Commerce, e-Health and e-Learning services in the future. 

http://new.edp24.co.uk/content/News/story.aspx?brand=EDPOnline&category=News&tBrand=edponline&tCategory=news&itemid=NOED03%20Sep%202008%2010%3A33%3A54%3A770

Google newspapers goes off-stone 

Google has launched an initiative to digitise millions of pages of newspapers and make them freely available through the Google News Archive. The search engine giant will be working with ProQuest and Heritage. According to the ProQuest press release, the company ’will also supply from its microfilm vault newspaper content that can be delivered effectively in the less formal framework of the open web’. The Digitization 101 blog points out that ProQuest now owns Dialog, which already has one of the largest newspaper respositories. JISC is, of course, also a player in the newspaper digitisation arena through its funding of the British Library’s project to bring online newspapers from 1620–1900. 

http://googleblog.blogspot.com/2008/09/bringing-history-online-one-newspaper.html

http://hurstassociates.blogspot.com/2008/09/google-partnering-with-proquest.html

Time to go

Time Warner brought together its companies (which include CNN, AOL, Bebo and Warner Brothers) for the New Media Business Exchange two-day event in London, which showcases mobile and interactive technologies developed by UK companies. These are the technologies that will influence access and use of content ’on the go‘. 

www.guardian.co.uk/media/pda/2008/sep/11/netrich.games

Events

EU ICT standardisation workshop

The EU is holding an IPR in ICT standardisation workshop on 19 November in Brussels. Four panels will address the relationship between ICT standardisation policy, intellectual property and competition law; the balancing of interests of IPR licensors and licensees; and the relationship between IPR, interoperability, competitiveness;  and the support of innovation. 

http://ec.europa.eu/enterprise/ict/policy/standards/ws08ipr/ws08ipr.pdf

Digital literacy in an e-world

The eighth annual e-books conference is being held on 30 October in Glasgow. This year the theme is ‘digital literacy’ – equipping people with skills to benefit from and participate in an electronic information society. Speakers include Christine Irving and John Crawford on the Scottish Information Literacy Project, Sara Fahmy and Jim Henderson on the JISC schools online project, Duncan Chappell from Glasgow School of Art on how to implement Web 2.0 in your library, John Coll on business information services and Paul Riley talking about the Welsh e-books consortium.

More details and booking via the events calendar at 
www.slainte.org.uk

Vote on access

Do you mainly access your journals online or in print? Following the Research Information Network’s report on activities, costs and funding flows in the scholarly communications process, RIN is keen to know how many of you have now switched to accessing journals mainly online and the implications this might have on the cost of publishing. 

Vote at: 
www.rin.ac.uk/journal-access
Interview:

Phill Purdey on BBC UK CenturyShare

CenturyShare is a new kind of service being piloted by the SCA and its partners, which uses an innovative concept to bring together content from a range of public sector bodies. Michelle Pauli finds out more from project consultant Phill Purdy. 

Connecting up previously unconnected content is a key element of the Strategic Content Alliance’s vision. But how to organise that content in a way that is intuitive and engaging for the user? One solution being tested by the SCA and its partners is to use the notion of ‘time’.

It is the concept underpinning BBC UK CenturyShare, a pilot demonstrator service that aims to analyse, aggregate and augment a wide range of content from various trusted public sector sources to present them ‘through time’. 

The project builds on the BBC Memoryshare web service, which is a living archive of memories from 1900 to the present day. Members of the public can contribute, share and browse memories of life experiences, which are displayed on a timeline or can be found through a keyword search.

While Memoryshare is based primarily on user-generated content, CenturyShare will draw together resources from a whole variety of public sector collections, bringing them together in the same place for the first time. As well as BBC Archive material, it will also include content from the cultural sector’s pilot Discover service. This is a repository and search service of more than half a million records from over 20 collections of national, regional and local scope, including the Museum of London’s Exploring 20th-Century London collection and The British Library’s Collect Britain.

The diversity of the content also sets CenturyShare apart. Memoryshare is predominantly text-based but CenturyShare will provide access to all kinds of media, from text and pictures to sound and moving images. In addition to the ‘time’ concept, it is envisaged that users will be able to search and browse the service against other criteria such as places and people. Five themes have been chosen to highlight content around time: specific dates (1960); people (Elizabeth Garrett Anderson); places (Liverpool; the coast); and activities (photography).

What makes CenturyShare such an exciting project is that it’ll be a real test of putting the SCA vision of “building bridges to eContent”, into action

It is clear that CenturyShare will require a significant level of collaboration between all the organisations involved. For Phill Purdy, this is one of the attractions of the project.

‘What makes CenturyShare such an exciting project is that it’ll be a real test of putting the SCA vision of “building bridges to eContent”, into action,’ says Purdy. ‘With a great mix of project partners, the result should be an engaging and unique time-based way for people to find and make connections between digital content from trusted sources; and a useful indicator for future possibilities.’

CenturyShare is still at the earliest stages of development. Work on the pilot demonstrator service is just getting underway and the project is expected to be completed in March 2009. 

CenturyShare is still at the earliest stages of development

However, the technical challenges of creating the demonstrator itself have already demanded a high degree of teamwork and sharing of knowledge between the partners. The project has gathered what Purdy calls an ‘exciting consortium supplier’ to develop the pilot. 

‘Led by Open Source software developers Knowledge Integration, who have worked on services for the cultural and education sector, the consortium brings together a range of highly relevant expertise, from organisations such as Collections Trust and Museum of London for content inclusion issues; Gooii for User interface Design and DJ Alchemi for user evaluation,’ explains Purdy.
The technical approach seeks to leverage existing, proven, open source technology and to build on it. The approach combines expertise in the domain – including knowledge of key data sets, metadata standards and application profiles – with the technical expertise necessary to enhance and develop standards-based system interfaces within a service-oriented architecture.

This kind of collaborative project inevitably produces its own tests, and investigating interoperability across relevant collections from a number of sources is a key issue being addressed by CenturyShare. 

‘The challenges are many, and rather ironically for this project, time will be a major one!’ says Purdy. ‘Can enough of the right kind of content, fit for purpose, be identified and “collected” in time? By building on the experience, tools and skills developed for other “aggregating” projects, we’re hopeful of that, so the main challenge from there is likely to be ensuring that the metadata supports the end-uses. Some options for addressing this are to be tested through the pilot’s development, including auto-enhancing item records from collection records and having mechanisms for manually enhancing records. This will probably be applied to a sample, given project parameters.’

Intellectual property rights will also require close scrutiny and a multi-layered approach to the issue is being taken, with IPR in different elements of the project treated individually. For example, IPR in the digital assets referenced by the demonstrator system (such as moving images, audio and still images) are likely to be owned by the services they are sourced from and/or include third party IPR managed by those services. IPR in supplied metadata is likely to be owned by the source service or may even be considered ‘public domain’ where it is of a ‘factual’ nature.

…it will increase the pool of knowledge for the SCA community

But a key objective of the project is to test out these challenges and the outcome will be the increased marketability of the SCA vision, through the presence of a working demonstrator that involves key partners and innovatively combines and presents rich and diverse content from trusted sources. The project will also increase the pool of knowledge for the SCA community to develop such services in the future.

For the end-user, the initial impact for teaching, lifelong learning or research communities and other audiences will be to have the opportunity to gain first-hand insight, understanding and engagement of working models that put the SCA vision into practice.

‘The envisaged end-user audience for the pilot-interfaces is the general public and lifelong learners,’ says Purdy, ‘but one of the aims of the project is to test issues for bringing together content over the network for a range of end uses, so specific use cases will be developed to test a range of scenarios that meet needs across the SCA spectrum. Basing the system architecture on a repository model, with standards-based search interfaces should also mean that third party services could produce their own audience-specific views onto the repository content.’

Ultimately, the successful fulfilment of all these outcomes should stimulate and enable positive changes in the perception of the value of SCA and increase demand for engagement with the SCA mission, from all levels of stakeholders.

 Who is involved in CenturyShare?

CenturyShare project partners include:

Strategic Content Alliance partners: BBC; The British Library; JISC; BECTA; NLH; MLA; UKOLN

BBC Memoryshare
Phill Purdy Consulting
Knowledge Integration Ltd
The Collections Trust
The Museum of London
Gooii Ltd
DJ Alchemi Ltd
Q+A:

Canadian Heritage Information Network on search engine marketing

Pouring resources into unique and authoritative digital content is fruitless if it is invisible to the target audience. Getting users to your site is a strategic battleground in which search engines are the frontline, writes Michelle Pauli. 

In this Q+A, Gabrielle Blais and Thierry Arsenault of the Canadian Heritage Information Network explain what search engine marketing is, why the digital heritage sector needs to sit up and take notice – and what the colour of your hat has to do with it

Search engine marketing, and search engine optimisation in particular, is big business in the commercial digital sector.  With search engines driving over half the traffic to sites, making web content easy for engines such as Google, MSN and Yahoo to index, find and display is essential to stay competitive. 

Google is, of course, the king of the castle, accounting for 87% of web searches in the UK. While the exact algorithms it uses to determine the order of search results are secret, the good use of well-placed keywords, descriptive, literal headlines and link text on webpages, and the use of site-wide links are all tools that have become commonplace in the battle for Google rankings. 

Over the last two years, media organisations, in particular, have taken on board the need to boost a site’s all-important search ranking and the results can  be dramatic. Following a search engine optimisation drive in July, the Guardian regained its top spot among newspaper websites with a 14% month-on-month increase to 4.3 million unique users after dropping behind the Mail and the Telegraph the previous month. 

However, the quest for better search rankings, and an easier search experience for users, need not – and should not - be confined to commercial organisations. Get search wrong and you don’t exist on the web, and that applies just as much to public sector content providers, academic resources and digital heritage sites as to private enterprises. 

The Canadian Heritage Information Network (CHIN) is a specialist in the field of search engine marketing for the museum sector. The SCA is partnering with CHIN to explore some of the issues around search marketing and the heritage sector in a series of workshops early next year. 

Along with a strategic session which will present the preliminary results of Canadian search engine optimisation case studies, the SCA is hosting three practical, CHIN-led search engine marketing workshops. These will provide participants with content, design and marketing expertise and tools that can increase an institution’s website visibility/ranking in major search engines.   In addition, CHIN will undertake case studies of three UK-based organisations, chosen to reflect the diversity of SCA membership. These organisations will undergo search engine optimisation best practices and be coached by a search engine optimisation expert who will provide an analysis, set priorities, offer guidance and monitor progress. The aim will be to increase traffic to the organisations’ websites over a twelve-week period, and a final report on the case studies will offer lessons on search engine marketing which will be applicable to other institutions. 

Here, Gabrielle and Thierry of CHIN outline the approach they will bring to their work with the SCA and its members.

Q 

What is CHIN’s approach to search engine marketing?

As a national centre of museum excellence, CHIN enables Canada’s museums to engage audiences through the use of innovative technologies.  It does so by providing resources, workshops, e-learning, community networking tools, funding and other services.

Early on, CHIN sought ways to help museums improve their presence on the web.  Given the growing amount of content generated by both creators and users, we quickly realised that traditional methods would not be sufficient to maintain a heritage institution’s visibility in this fast moving digital and wireless world. 

Search engine optimisation (SEO) techniques were judged to be effective and cost-efficient in enabling museums to promote themselves and increase access to their websites

Major search engines such as Google account for 40% to 80% of website visits.  They have come to almost ignore metadata, focusing instead on what is on the page, and evaluating the page’s content by using very complex algorithms. CHIN sought alternate strategies to help museums adapt to this new crowded environment.  Search engine optimisation (SEO) techniques were judged to be effective and cost-efficient in enabling museums to promote themselves and increase access to their websites. 

By adoption good SEO practices, museums:

ensure user- and crawler-friendly website architecture and interface design

write content that is optimised for users and search engines 

increase the reach of their communities of interest by using link-building and social media optimisation approaches.

CHIN shares SEO best practices through training classes, association conferences and other venues, and through its online Knowledge Exchange.

Q 

Why is it important for the digital heritage sector to adopt these kinds of tools and strategies?

The internet has become the resource of choice for all. Even if among ourselves we know that heritage institutions have unique, authoritative, and trustworthy content and resources to offer, this is not necessarily obvious to web audiences. Furthermore, creation of content has grown tremendously due to the abundance of user-generated content websites and tools.  This has led to increased competition for visibility. We cannot be passive in this environment. We must recognise that, on the internet, we are competing with other service providers whose content may be more easily accessible.  Search Engine Marketing (SEM) is a strategy that will help heritage institutions stay on top of this cultural patchwork, while ensuring a better dissemination of institutional digital content.

Q 

When considering the sustainability of resources, most projects think in terms of business models and preservation. How does SEM fit into those kinds of strategies?

SEM consists not only of marketing functions and procedures; it also has a significant impact on other services within the institution, suc h as content strategy, writing, web architecture, community building capabilities, and the preservation and dissemination of heritage content for future generations. 

Sustainable institutions are institutions that have a flexible structure and a model that can easily be adapted to the changing and evolving needs of its community/target audience. If an institution is not applying good SEM practices, it will find it difficult to understand and adapt to online audience needs. Some of its important online content will slowly become less and less visible, and will eventually be supplanted by other, less authoritative sources of information and therefore have a negative impact on the mission, vision and sustainability of the institution.

Q 

Who should be responsible for SEM within an organisation?

SEM  is an awareness and promotional function that should be the responsibility of the marketing and visitor services branch, or any other branch that is responsible for the delivery or coordination of promotional activities. Staff leading SEM activities must cooperate with teams responsible for website design, exhibits, collections management, and research. 

The success of SEM strategies is greatly dependant on the creation and adaptation of content for the internet, on good website design and site architecture, and on targeted market and search engine behaviour. 

Q 

How can projects avoid the pitfalls of SEO that have given some of its practices a bad name?

In SEO, we have two schools: the black hats and the white hats. Black hats are the ones contributing to the bad reputation of SEO. Black hat practices are contributing to high visibility and increased traffic, but these are only valid for a short period of time, until search engines catch you and blacklist your website. 

White hat practices are sustainable, ongoing, and honest practices that aim at increasing the visibility of authoritative and relevant content. In other words, we are teaching white hat practices, staying closer to the dividing line, but never crossing it.

Q 

Some projects are put off the idea of SEM because they believe it will be too expensive and time-consuming. What do you say to them?

In a manner of speaking, they are right. If SEM is not fully integrated into their business model, it will be costly. If it is a part of the institution’s ongoing procedures, SEM is not adding much time and cost at all. That being said, an institution must select its battles carefully (key phrases and desired conversion rate) in order to ensure return on its investments.

Q 

What do you consider to be the global issues facing UK digital heritage contents?

While British institutions face the same challenges as their counterparts in the developed world, they are amongst the leaders of the pack. The UK has succeeded in developing a remarkable breadth of heritage content, and it is well-placed to continue doing so. 

Given the country’s impact on current affairs and world history, not to mention the size of the British diaspora, it is safe to say that British content will continue to be incredibly popular for the foreseeable future. The challenge is to ensure that the UK’s authoritative sources continue to be regarded as the references of choice in a world of increasing choices. 

Q 

You will be working with the SCA on case studies featuring Canadian and UK organisations. In what ways is this kind of international perspective helpful?

The web is by its very nature borderless, so it is vital for heritage communities to look outside their borders and learn from each other’s expertise and experiences. Our partnership with JISC/SCA is a concrete example. We will be guiding a select number of museums as they apply SEM methods to their rich and complex content. The resulting cases studies we will demonstrate how good SEM practices provide heritage and educational institutions with greater visibility, thereby securing their positions as authoritative sources of trusted content and ensuring wider access at home and abroad.

The SCA-CHIN workshops will take place in February 2009. Further details will be available on the SCA blog: http://sca.jiscinvolve.org
CHIN: www.chin.gc.ca

Report watch

JISC: Digital Islam

The User Requirements for Digitised Resources in Islamic Studies report, commissioned in response to the government’s agenda to make more of the UK’s Islamic texts available online, has been published and makes a number of recommendations. The study shows that around 10,000 texts are available online but are difficult to retrieve and suggests the creation of an authoritative online gateway to Islamic resources and a digital catalogue of Islamic manuscripts and theses. It also recommends that the websites of UK Islamic organisations are archived to preserve their longevity and that a feasibility study into the creation of a corpus of interactive online education materials is commissioned. 

www.jisc.ac.uk/media/documents/programmes/digitisation/islamic_studies_report_pdf.pdf
Primary Research Group: institutional digital repositories

This international survey on institutional digital repositories covers what content they include; who contributes and uses them; the measures used to gain faculty and other researcher participation; and the success of those methods. The study presents data from 56 institutional digital repositories from 11 countries, including the USA, Canada, Australia, Germany, South Africa, India and Turkey.

www.researchandmarkets.com/reportinfo.asp?report_id=569404&t=d&cat_id=
JISC: digital repositories and archives

Daisy Abbott’s final report on the Digital Repositories and Archives Inventory Project has been published. It points to the level of complexity and fragmentation in the field and cites the difficulties in content aggregation, notably in metadata and IPR. It also raises concerns about the current UK preservation environment and states that ’the vast majority of resources appear to have no plans for sustainability and long-term access for users, which poses a significant risk to the immense intellectual and financial value of current digital assets‘. This is a useful report for those considering convergence in content portals, metadata harvesting etc.

www.jisc.ac.uk/media/documents/programmes/digitalrepositories/drai-end-project-report.doc

i2010: future networks

The EU’s i2010 programme has published a Commission Communication on Future Networks and the Internet. It reviews existing actions and proposes a coherent policy for preparing Europe’s information society for the next decade of internet. It follows on from the i2010 mid-term review which highlighted future networks and internet as a policy priority. 

http://ec.europa.eu/information_society/eeurope/i2010/docs/future_internet/act_future_networks_internet_en.pdf
UKRDS: feasibility study

Over the last six months Serco Consulting has been working on a UK Research Data Service (UKRDS) feasibility study for the Higher Education Funding Council for England (HEFCE). The report analyses the current situation in the UK with a detailed review of relevant literature, funders’ policies, and data drawn from four major case study universities (Bristol, Leeds, Leicester and Oxford). It describes the emerging trends of local data repositories and national facilities in the UK and also looks internationally at Australia, the USA and the EU. Finally, it presents possible ways forward for UKRDS. Preliminary findings from a UKRDS survey of over 700 UK researchers are presented in an appendix. The study has now moved into its second phase, building on the interim report and developing the business case.

Blog reports on the study can be found at: http://oxdrrc.blogspot.com/2008/09/ukrds-interim-report.html
And at: http://blog.beagrie.com/archives/2008/09/17/interim-report-uk-research-data-feasibility-study
To view the report: www.ukrds.ac.uk/UKRDS%20SC%2010%20July%2008%20Item%205%20(2).doc
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